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About the survey

Restaurant usage

Generation

33%

30%

23%

14%

Boomers

Gen X

Millennials

Gen Z

46%
Moderate
users

35%
Frequent
users

Order from restaurants

at least 5x
per week

Order from restaurants

2 - 4x  
per week

51%
Female

49%
Male

Gender

19%
Infrequent 
users

Order from restaurants

at least 1x
per week

RMS surveyed 307 people in 

France from April 19th to 

April 22nd, 2022.
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Respondent breakdown

Geographic area

Household IncomeEmployment status

2%

3%

3%

5%

6%

24%

Out of work (not looking)

Unable to work

Homemaker

Student

Self-employed

Retired

Employed for wages

32%

68%

Urban

Rural

RMS surveyed 307 people in 

France from April 19th to 

April 22nd, 2022.
57%

9%

17%

29%

45%

No answer

€50k and over

€30k to €49k

Up to €29k



90% of respondents are working 
partially or full-time from the office
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What is your current work environment?

24%

10%

66%

Hybrid

Home

Office

During the pandemic, as 

the majority worked from 

home, breakfast and 

lunch trends took a hit. 

Now, with 90% going to 

the office, restaurants 

near office locations will 

see more traffic again.

Our Viewpoint

n=194



While guests believe the restaurant 
industry is better off now compared to 
2021, responses indicate more 
awareness of price increases. 

Some guest are spending less of their 
disposable income on restaurants and 
choosing less expensive restaurants 
as a way to save. 

Pricing 
& Value Perception 
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More than 2 in 5 believe the restaurant 
industry is better off today than it was in 2021

Insight One

Do you think the restaurant industry is better off this year compared to last year?

34%

22%

44%

Worse

Same

Better

n=307
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48% of respondents feel that restaurant 
prices are “higher” or “much higher”

Insight Two

In the last month, do you feel you are paying higher or lower prices for restaurants?

48% of respondents also 

stated that they find current 

restaurant prices too high. 

This could be a potential risk, 

as prices are forecasted to 

continue increasing.

39% consider dining out 

at restaurants a luxury. 

Additional Insights
48%

47%

5%

Higher or

much higher

Same

Lower or

much lower

n=307



68%

57%

41%

39%

36%

24%

21%

Increased food cost

Inflation levels

Maintain restaurant profitability

Increase restaurant profitability

Minimum wage increases

Service improvements

Improvements to

restaurant ambiance
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However, 68% believe increased food costs is a 
justifiable reason for restaurant price increases

Insight Three

Please indicate to what extent you agree or disagree that the following factors are 
justifiable reasons for restaurants to increase prices

Share of  respondents that “agree" or “strongly agree"

Inflation levels also ranked 

high

n=307
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Almost 40% of respondents believe 
they are getting less value from 
restaurants now

Insight Four

In the last month, do you feel you are getting more or less value from restaurants?

6%

55%

39%

More

About the same

Less

n=307
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77% of consumers feel that grocery 
prices are “higher” or “much higher”

Insight Five

In the last month, do you feel you are paying higher or lower prices for groceries?

77%

18%

5%

Higher or

much higher

Same

Lower or

much lower

n=307
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29% reported spending less of their disposable 
income on restaurants compared to last year

Insight Six

Compared to last year, the share of disposable income I spend on restaurant is...

29%

44%

27%

Less

Same

More

n=307

For the moment, almost

3 in 4 are currently

spending more or the 

same of their disposable

income on restaurants 

when compared to 2021. 

Deep Dive
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Of those that reported spending less, 

40% are choosing less expensive 
restaurants as a way to save

Insight Seven

How are you spending less at restaurants?

40%

29%

28%

11%

10%

10%

8%

6%

I use more coupons & deals

I choose less expensive items

I no longer order dessert(s)

I no longer order beverage(s)

I no longer order appetizer(s)

I order less from restaurants

The first step in the 

consumer’s decision-making 

process is already changing, 

with 40% choosing less 

expensive restaurants. 

Additional Insights

I choose less 

expensive restaurants

I choose more 

value-oriented options

In addition, some customers are 

trading down to less expensive 

items. Others are taking 

advantage of available coupons 

and promotions.

n=127
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Summary of Pricing & Value Perception

1. More than 2 in 5 believe the restaurant 

industry is better off today vs. 2021.

2. 48% of consumers feel that restaurant 

prices are “higher” or “much higher.”

3. However, 68% believe increased food 

costs is a justifiable reason for restaurant 

price increases.

4. Almost 40% believe they are getting 

less value from restaurants now.

5. 77% of consumers feel that grocery prices 

are “higher” or “much higher.”

6. 29% reported spending less of their 

disposable income on restaurants 

compared to last year.

7. Among those spending less, 40% report 

choosing less expensive restaurants to 

spend less. Some are trading down by 

opting for less expensive menu items. 



Weekly frequency for dine-in remains 
high while drive-thru sees significantly 
less visits in comparison to other revenue 
channels. 

Going forward, restaurants could 
experience a continued decrease in 
drive-thru traffic. 

Habits
& Intentions
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More than 90% reported at least one 
weekly dine-in visit in the last month

Insight Eight

Share of respondents reporting at least 1 weekly restaurant visit in the 

last month by revenue center

More 4 in 5 did not 

visit a drive-thru on an 

average week.

Deep Dive

91%

54%

45%

17%

Dine-In Take-Out Delivery Drive-Thru

n=307



Insight Nine

Quick-service saw the largest increase in frequency while 
1 in 2 reported visiting fast-casuals and full-service less
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In the past month, have you ordered more or less frequently from the 
following restaurant types?

50%

48%

39%

44%

44%

50%

6%

8%

11%

Full-service

Fast-casual

Quick-service

"Less" or "Much less" "Same" "More" or "Much more"

Approximately 1 in 2 are 

sticking to their habits 

when ordering from 

different segments.

Deep dive

n=307



Insight Ten

17% of guests visited local restaurant chains 
more or much more vs. 8% of national chains 
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In the past month, have you ordered more or less frequently from the 
following restaurant types?

30%

41%

53%

51%

17%

8%

Local chains

National

chains

"Less" or "Much less" "Same" "More" or "Much more"

n=307



Insight Eleven

Looking ahead, 1 in 3 plan on dining out more,

while more than 50% plan to use drive-thru less
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Going forward, how often do you plan on eating out at restaurants?

15%

34%

32%

51%

56%

54%

57%

45%

29%

12%

11%

4%

Dine-In

Delivery

Take-Out

Drive-Thru

"Less" or "Much less" "Same" "More" or "Much more"

n=307

Our Viewpoint

The rise in gas prices 

could play a role in 

the decrease of future 

drive-thru traffic.
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When socializing with family and friends, 

31% reported entertaining less at home 

compared to a year ago. 

More than 1 in 2 cook more at 

home now compared to 2021

Insight Twelve

When celebrating special occasions, 

22% are more likely to go to a restaurant

over cooking at home.

Consumers are cooking more 

everyday meals at home 

compared to last year. 

When it comes to entertaining 

family and friends and celebrating 

special occasions, some guests 

are moving back to restaurants. 

Our Viewpoint

n=307
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Summary of Habits & Intentions

8. 9 in 10 guests reported at least one 

weekly dine-in visit in the last month. 

9. Quick-service saw the largest increase in 

frequency, while 1 in 2 reported visiting 

fast-casuals and full-service less in the 

past month.

10. 17% of guests visited local restaurant 

chains more or much more vs. 8% of 

national chains.

11. Looking ahead, 1 in 3 plan on dining 

out more, while almost 1 in 2 plan on 

ordering drive-thru less. 

12. More than 1 in 2 cook more at home 

now compared to 2021, but 

entertaining and spending time with 

family and friends is happening at 

restaurants. 
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Increasing margins for food service and 

hospitality companies for more than 25 years.
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approach to optimizing sales, menus and financial health 

helps iconic brands and upcoming concepts in more than 40 

countries. We currently count more than 100,000 restaurants 

as clients.
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